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RIPE OLIVES

ENJOYED BY FAMILIES EVERYWHERE

California Olive Committee
Marketing Subcommittee Meeting
DoubleTree Hotel
Arbor Room
November 14, 2019
11:30 AM

I. CALL TO ORDER

A meeting of the Marketing Subcommittee was called to order by Mike SILVEIRA at 9:02 A.M., and the
following members were present:

Members Affiliation:
Bill McFarland PRODUCER
Colleen Morris PRODUCER
Tim Carter PRODUCER
Ed Curiel PRODUCER
Tracy Wood PRODUCER
Giulio Zavolta PRODUCER
Mark Hendrixson PRODUCER
Phil Quigley PRODUCER
Michael Silveira PRODUCER
Rick Benson PRODUCER
Pablo Nearey HANDLER
Sergio Mendes HANDLER
Vito Deleonardis HANDLER
Felix Musco HANDLER
Pat Ricchiuti HANDLER
Others Present:

Todd Sanders CcoC

Janette Ramos CcocC
Lindsey Batty cocC

Kathie Notoro USDA

With the appropriate number of members from producers and handlers in, a quorum was established.

MOVED by Pat Ricchiuti, duly seconded by Tracy Wood, and unanimously carried THAT the
minutes of the November 7, 2019 Marketing Subcommittee meeting be approved. (11.14.19 #1)
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1. 2019 Marketing Program Review

Fleishman Hillard will provide updates to the current status of the 2019 Marketing program and the
activities that have gone on thus far.

I11. Marketing Plan Proposals

Per USDA MOAD’s request, the COC was asked to send a request for proposals for the 2020
marketing program. The COC staff contacted twelve different marketing companies and received
three competing proposals. The three companies presented their proposals to the Marketing
Subcommittee who recommended that Fleishman Hillard continue their proposal presentation for
the 2020 marketing program for the Full Committee in December.

I11. Approval of 2020 Marketing Plan and Budget

Each year, the Marketing Subcommittee approves a marketing plan with a contracted agency.
Additionally, the Committee needs to approve travel for staff, growers to various marketing events,
association fees, partnerships and international program research. These items total of $63,500.

1) Education and Partnerships - $73,500
a. Alliance for Food and Farming

b. CA Grown

C. Partnerships

d. Travel

e. Olive Day

f. Trade Show PMA

g. Crisis Communication

MOVED by Mark Hendrixson, duly seconded by Felix Museco, and unanimously carried THAT
the Subcommittee recommend $73,500 for the COC internal portion of the Marketing Budget.
(Motion 11.14.19 #2)

MOVED by Janet EDWARDS, duly seconded by Edward GARCIA, and unanimously carried
THAT the assessment rate for the 2019-20 budgeted activities be reduced to $15/ton with any
amount over the assessable tons be set apart for reserves. (1.22.20 #2)

MOVED by Mark Hendrixson, duly seconded by Pat Ricchiuti, and unanimously carried THAT
the Subcommittee grant authority to the Executive Director and Chairman for inter-item transfers
of the Marketing Budget. (Motion 11.14.19 #3)

Date: November 14, 2019 Lindsey Batty, California Olive Committee



